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41 CFR Ch. 101 (7–1–99 Edition)§ 101–25.102

§ 101–25.102 Exchange or sale of per-
sonal property for replacement pur-
poses.

Policies and methods governing exec-
utive agencies in exercising the author-
ity granted under section 201(c) of the
Federal Property and Administrative
Services Act of 1949, as amended (40
U.S.C. 481(c)), are prescribed in part
101–46.

[31 FR 4997, Mar. 26, 1966]

§ 101–25.103 Promotional materials,
trading stamps, or bonus goods.

§ 101–25.103–1 General.
Federal agencies in a position to re-

ceive promotional materials, trading
stamps, or bonus goods shall establish
internal procedures for the receipt and
disposition of these gratuities in ac-
cordance with § 101–25.103. The proce-
dures shall provide for a minimum of
administrative and accounting con-
trols.

[48 FR 48232, Oct. 18, 1983]

§ 101–25.103–2 Promotional material
received in conjunction with offi-
cial travel from transportation com-
panies, rental car companies, or
other commercial activities.

(a) All promotional materials (e.g.,
bonus flights, reduced-fare coupons,
cash, merchandise, gifts, credits to-
ward future free or reduced costs of
services or goods, etc.) received by em-
ployees in conjunction with official
travel and based on the purchase of a
ticket or other services (e.g. car rental)
are properly considered to be due the
Government and may not be retained
by the employee. The Comptroller Gen-
eral of the United States has stated
that employees are obligated to ac-
count for any gift, gratuity, or benefit
received from private sources incident
to the performance of official duties
(see Comp. Gen. Decision B–199656, July
15, 1981). When an employee receives
promotional material, the employee
shall accept the material on behalf of
the United States and relinquish it to
an appropriate agency official.

(b) Promotional coupons that provide
for future free or reduced costs of serv-
ices (travel) should be integrated into
the agency travel plans to maximize
the benefits to the Government. The

coupons should then be applied to the
maximum extent possible; e.g., coast-
to-coast or overseas travel, if per-
mitted.

(c) Promotional coupons that carry a
cash surrender value shall be redeemed
immediately. The cash received from
redeemed coupons or other cash com-
pensation (i.e., denied boarding or can-
cellation of reservation by carriers,
etc.) shall be deposited in accordance
with Department of Treasury require-
ments, and credited to miscellaneous
receipt account 1699, ‘‘Miscellaneous
Dividends and Earnings, Not Otherwise
Classified.’’

(d) Promotional materials that can-
not be used by the receiving agency
shall be disposed of in accordance with
§ 101–25.103–4.

[48 FR 48232, Oct. 18, 1983]

§ 101–25.103–3 Trading stamps or
bonus goods received from contrac-
tors.

When contracts contain a price re-
duction clause, any method (such as
trading stamps or bonus goods) by
which the price of a commodity or
service is effectively reduced shall con-
stitute a price reduction. Temporary or
promotional price reductions are to be
made available to contracting officers
under the same terms and conditions
as to other customers. Procuring ac-
tivities, however, rather than accept
trading stamps and bonus goods, shall
attempt to deduct the cost of such
items from the contract price. If ob-
taining such a price reduction is not
possible, the contracting officer shall
document the contract file to that ef-
fect and dispose of the items as pro-
vided in § 101–25.103.4.

[48 FR 48232, Oct. 18, 1983]

§ 101–25.103–4 Disposition of pro-
motional materials, trading stamps,
or bonus goods.

(a) Agencies shall, through the low-
est appropriate activity, arrange for
transfer of promotional materials,
trading stamps, or bonus goods, with-
out reimbursement in accordance with
internal agency procedures to a nearby
Federal hospital or similar institution
operated, managed, or supervised by
the Department of Defense (DOD) or
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the Veterans Administration (VA)
when:

(1) The contract does not contain a
price reduction clause, or

(2) The contractor refuses to grant a
price reduction, and

(3) It is deemed practical and in the
best interest of the Government to ac-
cept such promotional items as a price
reduction, and

(4) The procuring or receiving agency
has no practical use for the pro-
motional items.

(b) Before transferring promotional
materials, trading stamps, or bonus
goods to the above Federal institu-
tions, it must be determined that the
proposed recipient is prepared to re-
ceive and use such items. If these items
cannot be used by the receiving agency
or a medical facility, they should be
disposed of in accordance with 41 CFR
101–43, 44 and 45.

[48 FR 48232, Oct. 18, 1983]

§ 101–25.104 Acquisition of office fur-
niture and office machines.

Each executive agency shall make a
determination as to whether the re-
quirements of the agency can be met
through the utilization of already
owned items prior to the acquisition of
new furniture or office machines. The
acquisition of new items shall be lim-
ited to those requirements which are
considered absolutely essential and
shall not include upgrading to improve
appearance, office decor, or status, or
to satisfy the desire for the latest de-
sign or more expensive lines.

(a) Generally acquisition of addi-
tional furniture or office machines
from any source will be authorized
only under the following cir-
cumstances, limited to the least expen-
sive lines which will meet the require-
ment (see § 101–26.408 of this chapter
with respect to items such as type-
writers under Federal Supply Schedule
contracts), and the justification for the
action shall be fully documented in the
agency file:

(1) For essential requirements arising
from quantitative increases in onboard
employment which constitute the total
requirement of any agency or major
component thereof (e.g. bureau, serv-
ice, office).

(2) For essential requirements arising
from a need not related to onboard em-
ployment increases but which are de-
termined necessary to avoid impair-
ment of program efficiency.

(b) Each agency shall restrict re-
placement of furniture or office ma-
chines either to usable excess, rehabili-
tated, or the least expensive new lines
available which will meet the require-
ment under the following cir-
cumstances, authority for which will
meet the requirement under the fol-
lowing circumstances, authority for
which shall be fully documented in the
agency file:

(1) Where the agency determines that
the item is not economically repair-
able.

(2) Where reductions in office space
occupancy are accomplished through
use of more convenient or smaller size
furniture and the space economies thus
achieved offset the cost of the fur-
niture to be acquired.

[30 FR 5479, Apr. 16, 1965, as amended at 42
FR 1031, Jan. 5, 1977]

§ 101–25.104–1 Redistribution, repair,
or rehabilitation.

Prior to the purchase of new office
furniture and office machines, agencies
shall fulfill needs insofar as practicable
through redistribution, repair, or reha-
bilitation of already owned furniture
and office machines. In furtherance of
the use of rehabilitated furniture and
office machines, agencies shall review
inventories on a continuing basis to as-
certain those items which can be eco-
nomically rehabilitated and institute
programs for their orderly repair and
rehabilitation. All such items which
are not required for immediate needs
shall be reported as excess.

[42 FR 1031, Jan. 5, 1977]

§ 101–25.105 [Reserved]

§ 101–25.106 Servicing of office ma-
chines.

(a) The determination as to whether
office machines are to be serviced by
use of annual maintenance contracts or
per-call arrangements shall be made in
each case after comparison of the rel-
ative cost affecting specific types of
equipment in a particular location and
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